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Proposal: Is Creativity Lost in Translation?

Internationalisation and globalisation offer the prospect of cross-cultural creative collaborations, yet without cultural fluency there is a risk of perpetuating misunderstandings between the East and West. Creativity is seen as a vital economic imperative in the current interrelated knowledge economy, yet creativity does not exist in a vacuum, rather cultural norms determine where creative ideas and products arise and how they are judged (Csikszentmihalyi, 1999). 
Despite some consensus between the West and Confucian heritage cultures on the nature of creativity, the literature reveals fundamental differences rooted in the development of the philosophy of creativity in the East and West. Western understandings of creativity view creative production as an expression of the self, rejecting tradition and endorsing innovation and individuality. In contrast CHC cultures view creativity as manifested in modest alterations of existing practice (Gardner, 1989).

The majority of creativity research has taken place in the West and much cross-cultural research into creativity in Confucian heritage cultures has utilised Western measures and sought to determine which culture is more creative, based on assumptions about individual and collective societies and perpetuating the antipathy between creativity and conformity (Ng, 2001).
Chinese policymakers’ recent focus on Chuangyi 创意 (creativite/y) as China aspires to move from ‘Made in China’ to ‘Created in China’ (Keane, 2006) has brought a new focus to cross-cultural studies of creativity and more recent research challenges the notion of the all-encompassing effects of cultural orientations of individuality and collectivism (Rudowicz, 2004) and contradicting traditional depictions (Arimoto, 2007). 
This paper traces the development of the notion of creativity in CHC and Western cultures and explores how understandings of creativity are culturally situated. Current international research on creativity such as Richard Florida’s (2002) notion of a creative class is reviewed utilising measures from Asia, Europe and the US and a dialogue is encouraged around the extent to which creativity is an internal personality related construct or a context-dependent phenomenon.
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